Tip Sheet for Aspiring Speakers

. JOIN FORCES WITH OTHER SPEAKERS: Become a member of the National
Speakers Association and heavily utilize their resources, advice and guidance.

. KNOW THYSELF: Write a compelling 1-2 paragraph summary of your presentation
topic and a 1-2 paragraph bio on yourself by answering the following
questions:
a. Whatis startling or compelling albbout your presentation topic?
b. Specifically, why should people care about this topic?e
c. Why are you uniquely qualified to address this fopic?
d. Who would benefit most from your presentation? Be as specific as possible.

For examples, visit the sites of several speaker bureaus or take a look at www.Newleaf-
Speakers.com. Another recommendation: It's not enough to say “My message is appli-
cable to everyone'- you have to know, from talking to prospective audience members,
how your message is compelling and applicable--- and then you must position that
knowledge to your prospective event hosts so they know you've done your homework.

Amy Gray is the CEO
and Founder of New
Leaf Speakers, an
international celebrity

Speck?rsl agency . BE A GOOD DETECTIVE: From your answer to ‘d’ above, where do those types of
5EREE) I NEWIS, audience members congregate? Do they belong to any associationse Are
MISHSCISUSEIS, there already conferences targeting those individualse Try to assess from the
quality level of the welbsites you find who can afford to pay a speaker. This
knowledge requires calling around, gathering information on prospective hosts,
and doing ‘Google’ searches to see who is hosting paid speakers.

For more information visit
NewleafSpeakers.com

A big clue is whether or not they are already hosting well-known speakers since big name
falent is often paid.

. SPEAK FOR FREE, BUT GAIN SOMETHING OF VALUE: Be willing fo speak in
exchange for endorsement letters/references and travel expense coverage—
these activities build credibility and allow you to hone your message. Send your
presentation summary and bio to local event coordinators and ask them if you
could speak at an upcoming event, gratis, in return for an endorsement,
infroduction and/or reference letter.

. AIM HIGH: Target your top 5 ‘Wish List'’ appearances — where would you speak
and to whom?

. MORE DETECTIVE WORK: |dentify who makes the speaker decisions for those
appearances and go get ‘em! To take this step you must research the contact
information for the coordinators of those events that draw your target audience.

. BECOME A TRUSTED MEDIA SOURCE: Issue short, succinct press releases to local
TV, radio, and newspdpers asap when a story related to your core expertise
breaks-- the same day, if possible. Indicate why you are an expert on the
subject, list your email address and phone number, offer a few bullet points on
story angles you could address, and keep it to 1 page or less, bulleted.
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